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Abstract— Currently, many people, especially rural communities, 

are involved in the plantation product processing business. Utilizing 

this plant can be a promising business. However, the problems that 

must be faced by entrepreneurs in the plantation product processing 

business are marketing strategies and financial report analysis that 

are beneficial for their business. Difficulties such as not yet wide 

market reach and small market segmentation cause important 

problems that must be faced by an entrepreneur. Apart from that, the 

problem of a lack of understanding regarding financial report 

analysis which is useful for viewing business performance in the past, 

present and predicting future business makes entrepreneurs 

experience difficulties in running their business. 
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I. INTRODUCTION  

The plantation business is currently quite a promising 

business, especially for people who live in rural areas with 

cool climates and fertile soil. This has encouraged village 

communities to have plantation processing businesses. Kubu 

Village, Bangli Regency has a diversity of tourism potential 

including natural tourism potential and tourist village potential 

which can be used as an attraction for tourists to visit 

(Andriyani et al, 2017). Kubu Village has a temperate climate 

with high rainfall so that water reserves are available. The land 

is fairly flat with slightly yellowish red soil which is fertile so 

that it can be planted with various kinds of plants such as 

coffee, salak, coconut and bamboo. The area is dominated by 

agriculture with an area of 50ha, in the form of dry land or 

moorland with food crops such as cassava, sweet potato, chili, 

spinach and taro. Meanwhile, plantation products include 

oranges, mangosteens, snake fruit, durian and bananas. This 

shows that Kubu Village, Bangli Regency has quite large 

potential for agricultural and plantation products. The high 

number of people who still work as farmers shows that the 

agricultural and plantation potential in Kubu Village is still 

very productive. Considering this potential, the Kubu village 

government continues to strive to facilitate and form farmer 

organization institutions to develop existing natural resources. 

A number of farmer groups and organizations have been 

established to develop the existing plantation sector. 

Even though the natural wealth owned can be utilized, 

there are other obstacles in the form of marketing in 

developing the business. Lack of understanding of strategies 

for improving their business and ways to market their 

products, considering the current competition. The marketing 

strategy carried out so far has only been carried out by word of 

mouth. Apart from that, B does not yet have the skills related 

to the process of recording financial transactions properly. A 

marketing strategy is an integrated plan that provides guidance 

regarding the activities that will be carried out to achieve the 

goals of a business. A partner's marketing strategy can have a 

clear and directed picture of what will be done to use every 

opportunity or opportunity that exists in marketing, so that the 

partner's position in the market can be maintained and can be 

improved at the same time (Trianto, 2019). This marketing 

strategy is the Marketing Mix strategy. This strategy 

determines the best composition of seven marketing 

components, to reach the target market while achieving 

business goals. The seven marketing components consist of 

product, price, promotion, place, participants, process and 

physical evidence (physical evidence or facilities). The 

strategy for solving the second problem is, creating a website 

as digital marketing. In the current era of globalization, there 

is a great need for marketing in the form of real visuals 

displayed on technological devices. Internet media can be used 

as an effective means to expand the marketing network for 

coconut shell craft products, so that potential consumers can 

contact the craftsmen directly. 

Financial reports are a medium for entrepreneurs to find 

out income and expenses that occur during operational 

processes in one period. Financial reports are very important 

for entrepreneurs in running duties and responsibilities 

because it contains information about past business ventures. 

So with the existence of these financial reports, can provide 

guidance for companies in determining policies in the future. 

Financial reports can describe positions financial 

achievements that have been achieved by a company. 

II. LITERATURE REVIEW 

Basic marketing concepts 

Marketing is a social process of a person or institution's 

activities to meet the market's needs and desires for goods 

through an exchange process. Marketing can also be 

interpreted as several interconnected activities to fulfill what 

consumers need so that the company benefits from what 
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consumers buy. Marketing management is the activity of 

analyzing, planning, implementing and supervising marketing 

programs to achieve organizational goals. Marketing programs 

include: plans for creating, building and maintaining good 

relationships and profitable exchanges with market targets. To 

achieve organizational/company goals, the task of marketing 

management is to control demand, because in reality demand 

can be lower, the same or higher than the level of demand 

expected by the company. 

Marketing Mix (Marketing Mix). 

Marketing can be defined as a comprehensive and planned 

activity carried out by a company or institution by making 

various efforts to be able to meet market demand. The main 

goal of marketing activities is to maximize profits by creating 

sales strategies. One of the well-known marketing strategies is 

the marketing mix. The marketing mix is a marketing strategy 

that is implemented in an integrated manner by an 

entrepreneur or company to reach the intended marketing 

object or target market. The marketing mix is a combination of 

variables or activities which are the core of the marketing 

system, where these variables can be controlled and used by 

the company to influence consumer responses in its target 

market. These variables or activities need to be combined and 

coordinated by the company as effectively as possible in 

carrying out its marketing tasks or activities. The marketing 

mix strategy has factors or elements commonly known as the 

7P elements. The 7P elements themselves are useful for 

developing business and also winning market competition. 

The 7P elements consist of product, price, promotion, place, 

people, process and physical evidence (physical evidence or 

facilities). The explanation is as follows : 

Product (Product) 

In the marketing mix strategy, the initial strategy carried 

out is related to the product. The products being marketed play 

an important role because consumers get to know the company 

through the products they produce. The company's image or 

reputation is determined by the quality of the products offered. 

Product components are not only related to content, but also 

include form, packaging, and even the name attached to the 

product in question. Products are grouped into two, namely 

products that are visible to the naked eye in the form of 

tangible physical objects, and products that are services or 

intangible products. 

Price (Price) 

After determining the logo, motto, packaging and label for 

the product, the next stage is determining the selling price. 

The price component is one component of the marketing mix 

that generates revenue. Price is defined as the amount of 

money or sacrifice that must be given to obtain the desired 

goods or services. Determining prices is a crucial stage 

considering that prices that are too low will be dangerous for 

the sustainability of the business. Meanwhile, prices that are 

too high will discourage consumers from shopping. 

Promotion (Promotion) 

In promotional activities, every company tries to promote 

all the service products it has, both directly and indirectly. 

Without promotion, customers cannot get to know the 

products or services offered. Therefore, promotion is one of 

the most effective means to attract and retain consumers. One 

of the goals of company promotion is to inform about all types 

of products offered and try to attract new potential consumers. 

There are at least four types of promotional tools that can be 

used by every company to promote its products, both goods 

and services. The four types of promotional tools that can be 

used are advertising, sales promotion, publicity and personal 

selling. 

Place (Location) 

Location is the place where the company operates or where 

the company carries out activities to produce goods and 

services that are of economic importance. Location relates to 

decisions made by the company regarding where it operates 

and where its staff will be placed. For service industry 

products, place can be interpreted as a location or place of 

service. The decision regarding the location of the service to 

be used involves considerations regarding how the service will 

be delivered to the customer and where the process will take 

place. This is related to how services are delivered to 

consumers and where the strategic location is. Location means 

relating to where the company must be headquartered and 

carry out its operations or activities. 

People (People) 

People means people who serve or plan services for 

consumers. Furthermore, the people component can be 

interpreted as all human activities that play a role in providing 

services and influence the perceptions of buyers such as 

company employees, consumers and potential consumers. All 

human activities that participate in the marketing services 

process that are able to provide signals to consumers are part 

of the people component. 

Process (Process) 

A process is the totality of procedures, mechanisms and 

customs by which a service is created and delivered to 

customers, including policy decisions about various customer 

engagements. Furthermore. Process elements relate to a 

company's efforts to carry out and carry out activities to meet 

the needs and desires of its customers. Process management is 

a key aspect of improving service quality 

Financial Report Analysis 

According to Munawir (2007:2), states that financial 

reports on Basically it is the result of the accounting process 

that can be used as a tool to communicate financial data or 

activities of a company with parties who have an interest in 

data or activities the company. 

According to the Indonesian Accountants Association 

(IAI) (2009:1), the definition of a report financial matters that 

have been put forward in the basic framework for preparing. 

The presentation of the financial statements is repeated here 

for convenience discussion. Financial reports are a financial 

reporting process complete which usually includes a balance 
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Money and 

Information 

Goods and 

Communic

ations 

sheet, income statement, change report financial position 

(which can be presented in various ways such as, for example, 

as a cash flow report or funds flow report) and notes to the 

report financial statements, other reports and explanatory 

materials that form part integral to financial statements. In 

general, the benefit of financial reports is as a source 

information for users of financial reports regarding financial 

conditions company. So you can know the future health of the 

company will be used as a basis for determining future policy. 

Financial reports are created to provide information in 

determination company policy. As for parties who use 

information from Financial reports are, Owner, namely as 

information to assess whether the company has the ability to 

pay dividends. As well as as material for consideration, 

whether the investment will be maintained or sold. Lender 

(Creditor), namely as accurate information about the financial 

condition of a company, especially those related to the 

company's ability to pay interest and principal obligations the 

debt. 

III. RESEARCH METHODS 

Researchers use the library study method, namely 

activities to collect data and information through document 

searches and analysis of other written sources. The model used 

in this research is a qualitative research approach method, so 

the data used is qualitative data. This research uses qualitative 

descriptive analysis techniques to describe in more detail 

marketing strategies and analysis of the use of financial 

reports. 

IV. RESULTS AND DISCUSSION 

Simple Model Marketing Process 

 

Simple marketing process steps: 

1. Companies sell goods and services on the market and 

the market pays a certain amount of money to the 

company. 

2. The market provides information to companies about 

the products and services needed and companies 

communicate the products or services they sell. 

Complex Model Marketing Process 

 

The complex marketing process is carried out in steps: 

1. Marketers must understand the market and customer 

needs and desires 

2. Marketers design customer-driven marketing strategies 

with the goal of acquiring, retaining and growing target 

customers. 

3. Marketers build marketing programs that truly provide 

superior value to customers. 

4. Build profitable customer relationships 

5. Create customer satisfaction 

6. Companies gain from strong relationships by capturing 

value from customers. 

Discussion. 

Marketing Strategy as a form of Business Market Expansion 

The marketing mix consists of a combination of variables 

that can influence the responses of buyers or consumers. The 

seven variables are: Product, Price, Promotion, Place, 

Participants, Process, and Physical Evidence. In the product 

aspect, businesses should emphasize paying attention to 

product design to meet current market needs. Apart from that, 

we also recommend developing new products to partners. 

Then for the price aspect, we recommend giving discounts to 

resellers or consumers. For the promotion aspect, using online 

promotion methods via social media is adapted to the current 

needs of society. Next, for the location aspect, so that you can 

entrust your craft products to the existing art shop. 

For the participant aspect, it can involve the surrounding 

community regarding production or marketing and is able to 

create jobs and improve the economy. Judging from the 

process aspect, we recommend paying attention to the quality 

of the raw materials with good quality. And the last one is the 

physical evidence aspect, partners want to be able to make 

various kinds of statues. This shows that marketing strategies 

and methods are really needed by every entrepreneur in his 

business to increase sales in the modern era like today. 

Analysis of Financial Reports in Business 

Financial reports are a medium for stakeholders, in this 

case business owners, to find out business performance as 

reflected in the profits generated, changes in business capital 

that occur, and the financial position of the business 

concerned. Starting from the problems faced by partners, the 

problem solving solutions we offer are in the form of 

socialization and training in recording financial transactions. 

Partners will also be trained in preparing daily cash records to 

determine initial cash balances, cash incoming and outgoing 

transactions, and final cash balances. The targeted output of 

this program is increasing partners' skills in determining cash 

inflows and outflows correctly, so that there is a match 

between the nominal cash balances in the books and the cash 

balances on hand (Indonesian Accountants Association, 2013). 

After presenting material related to the preparation of 

financial reports, the next stage is providing a digital financial 

recording system. One of the obstacles experienced by service 

partners is the high level of error in the bookkeeping process, 

as well as the low level of efficiency when preparing financial 

reports. 
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V. CONCLUSION 

Marketing strategy problems and financial report analysis 

as business expansion are often faced, especially by 

entrepreneurs. The importance of implementing a marketing 

strategy (7P marketing mix) as a form of business expansion 

helps entrepreneurs to develop their business and reach a 

wider market segmentation. Financial report analysis is no less 

important for entrepreneurs, it helps to review past and current 

business performance and predict future financial conditions. 
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